North American
aerosol product fillings
remain steadfast...

CSPA Aerosol Product Industry rone and s, seoodme 6 e 6ath ol

Consumer Specialty Products Association’s (CSPA) Aerosol
S u rvey reve a I S N A p ro d u Cti o n Pressurized Products Survey. Aerosol product production in
North America (which includes the U.S., Canada, Mexico and
. . Puerto Rico) rose in 2014 to an estimated 4.52 billion units—a
r e a C h es a I I 'tl m e h l g h historic high. The survey findings are an annual indicator of the
business strength of the aerosol products industry.
“The CSPA’s comprehensive snapshot of the North American and U.S. aerosol industry is a powerful tool
that businesses have used for more than a half century to inform planning, investment, sales, and research and
development decisions,” said Chris Cathcart, CSPA President & CEO.
Additional survey highlights include:
North American production rose 1.5% from 2013.
U.S. aerosol products production reached 3.8 billion in 2014.
U.S. household products production rose 1.5% from 2013.
U.S. insect spray production rose 8.3% from 2013.
U.S. personal care products production fell 1% from 2013.
U.S. food products production increased 2.3% from 2013.
U.S. paints & finishes production rose 1% from 2013.

SPA

Representing Household & Institutional Products

Research on the data was conducted by the independent firm, Association Research, Inc. To purchase the survey, visit
http://bit.ly/CSPApublications. For more information on aerosol products, visit www.aerosolproducts.org. SPRAY
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